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Listy, które uwielbiaj �  czyta �  darczy � cy

Trzecia Mi� dzynarodowa Konferencja Fundraisingu w Polsce,
Konstancin – Jeziorna, 14 maja 2009 r.

Robert Stahl

Dyrektor Sprzeda� y Direct Mail – International
Emerson Polska
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The presentation will show:

1. How to improve response rates of direct mailings 

2. Samples of very successful direct mailings 

3. Useful and practical recommendation for successful mailings
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1. How to improve response rates of direct mailings 
2. Samples of very successful direct mailings 

3. Useful and practical recommendation for successful mailings
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How to improve response rates of direct mailings (1 )

1. Test databases before you send out the main mailing; use up to 
10000 addresses

2. Test the layout, parts and creation of your mailing with test people
3. Use early birds
4. Implement lottery if possible
5. Place a very interesting product on the front side of the envelope 

(exclusive or very cheap)
6. Send mailings in such way that they arrive Friday/Saturday at the 

client
7. Mail invitations or new information not more than 10-14 days 

before the event or new catalogue
8. Make sure that you are able to handle response (call center, post, 

orders) and that your goods are available in the planned quantities 
in stock
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How to improve response rates of direct mailings (2 )

Samples of mailing boosters (3-D elements, clover-leaf, hand written 
font, window on back side of envelope) 
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How to improve response rates of direct mailings (3 )

Samples of mailing boosters (key fob, labels, a lucky penny) 
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How to improve response rates of direct mailings (4 )

Samples of mailing boosters (3-D element) 
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1. How to improve response rates of direct mailings 

2. Samples of very successful direct mailings 
3. Useful practical recommendation for successful mailings
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Rubber fish mailing (Paul Parey)

Candle Mailing (DPAG) 176 countries, 480.000 
items, 15 trucks!
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3-D glasses mailing (Multimedia)
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Customer card mailing with indicator (Multimedia)
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Your car with your registration number! (RD)
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Tea Mailing (RD)
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Invitation Mailing (Swarovski – Wattens), part I
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Invitation Mailing (Swarovski – Wattens), part II
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Gourmet Mailing (Knorr)
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Sunshade Mailing (Reppa)
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1. How to improve response rates of direct mailings 

2. Samples of very successful direct mailings 

3. Useful and practical recommendation for successful mailings
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Useful practical recommendation to create successfu l mailings

1. Test your mailing before you send out the main quantity
2. Test only two different materials against each other
3. Spend enough time on addresses’ selection and cleaning
4. Pay attention to postal rules, costs
5. Be original, pioneer
6. Don‘t change successful mailings and run them  for years, many times
7. Use additional incentives as gifts, label, flavors, coins, keys, glasses, 

samples, sachets
8. Multi-Personalization, full personalization as Last Name, Region, 

Place of Living, Journal, Pictures, individualized gifts
9. Your ideas…
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